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Chart 1: Beverage Production Composite Index, Percentage Change1 

                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                       

• The Beverage Production Composite Index, encompassing both 
alcoholic and non-alcoholic beverages, contracted by 4.0 percent in April 
2026 after expanding by 4.0 percent in March 2026. Compared to the 
same month last year, the index increased by 9.1 percent (Chart 1). 

• The month-on-month decline was attributable to a substantial decrease 
in non-alcoholic beverages production, which dropped by 24.3 percent 
over the review period. 

• In terms of production volumes, total beverage output amounted to 301 
254 hectolitres in April 2026, down from 313 770 hectolitres recorded in 
the preceding month, but higher than 276 012 hectolitres produced in 
April 2025. 
 

 

 
1 Chart 1 is limited to -40 and 60 percent for better readability. 

Chart 2: Non-Alcoholic Beverage Production Index, Percentage Change2 

 
 

• The Non-Alcoholic Beverage Production Index declined by 24.3 percent 
on a month-on-month basis in April 2026, reversing a growth of 27.8 
percent recorded in March 2026. Despite the monthly contraction, the 
index registered a year-on-year increase of 17.0 percent (Chart 2). 

 
• In volume terms, non-alcoholic beverage production stood at 127 801 

hectolitres in April 2026, down from 168 808 hectolitres produced in 
March 2026, but higher than 109 271 hectolitres recorded in the 
corresponding month of 2025. 
 
 
 

 
 
 

2 Chart 2 is limited to -50 and 50 percent for better readability. 

!"# $%F '() '(* !(+ ,-" ./0 123 4-/ '%) 5-6 $%# !"#
7879 787J

;<=< >J?@ >A?7 7B?C >A9?7 M8?B C?@ J?N >C?8 7C?J >@9?N >@?@ A?8 >A?8
F=F N8?9 >C?B @?7 >@9?C @?N 9?A >7?A >N@?8 >8?A >C?C >B?@ J?9 M?N

>A8?8

>78?8

8?8

78?8

A8?8

J8?8

!"# $%F '() '(* !(+ ,-" ./0 123 4-/ '%) 5-6 $%# !"#
7879 787J

;;<=< >?9@A >78@7 AJ@B >CJ@9 J?M@A >N@B >B@B >?8@9 JC@M >9?@B ?J@C 7M@C >7N@B
;F=F >M@7 >B8@? 77@B >MJ@A 7A@C >B@? >N@7 >B7@7 C@N >78@J >?C@J B8@8 ?M@8

>98@8
>N8@8
>B8@8
>78@8
>?8@8
8@8
?8@8
78@8
B8@8
N8@8
98@8



3
BEVERAGES

 
 

 
 

Chart 3: Alcoholic Beverage Production Index, Percentage Change  

 

 
• Alcoholic Beverage Production Index recorded a 19.7 percent increase 

in April 2026, reversing a decline of 14.5 percent in March 2026. On a 
year-on-year basis, the index also registered growth of 4.0 percent 
(Chart 3). 
 

• Total alcoholic beverage production amounted to 173 453 hectolitres 
during the review period, rising from 144 962 hectolitres produced in 
March 2026 and exceeding 166 741 hectolitres recorded in the same 
month of 2025. 
 
 
 
 

 
 

 
3 Chart 4 is limited to 80 percent for better readability. 

Chart 4: Beverage Export Composite Index, Percentage Change3 

  
 
• The Beverage Export Composite Index rose by 31.3 percent on a month-

on-month basis in April 2026, following an increase of 22.3 percent 
recorded in March 2026. In comparison to April 2025, the index 
expanded by 69.3 percent (Chart 4). 

 
• Total beverage exports reached 37 951 hectolitres during the review 

period, increasing from 28 906 hectolitres exported in the preceding 
month and surpassing 22 416 hectolitres recorded in April 2025. 
 

• Of the total alcoholic beverage exports volume of 37 649 hectolitres, 
beer constituted the largest proportion of   86.8 percent, equivalent to 
32 663 hectolitres. 
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Chart 5: Export of Beverage by Partner Country, Percentage Share 

 
 
• During the period under review, South Africa maintained its position as 

Namibia’s top export market destination for beverages, accounting for 
80.7 percent of total exports. The Democratic Republic of the Congo 
accounted for 11.9 percent, ranking second, while Zimbabwe and Kenya 
occupied the third and fourth position with shares of 2.8 and 2.4 
percent, respectively. 

 

 

 

 

 
4 Chart 6 is limited to 80 percent for better readability. 

Chart 6: Beverage Import Composite Index, Percentage Change4 

 
 
• The Beverage Import Composite Index fell by 74.2 percent month-on-

month in April 2026, following a sharp increase of 367.9 percent 
recorded in March 2026. On an annual basis, however, the index 
registered growth of 28.9 percent (Chart 6). 
 

• Namibia’s beverage imports stood at 118 696 hectolitres in April 2026, 
decreasing from 460 302 hectolitres recorded in March 2026, but 
remained higher than 92 067 hectolitres imported in April 2025. 
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Chart 7: Import of Beverage by Partner Country, Percentage Share  

 
 
• In April 2026, South Africa was the dominant source of beverage imports 

into Namibia, accounting for 92.5 percent of total import volume of 
beverages. Germany followed in second place with 2.3 percent share, 
while Poland and Angola came into fourth and fifth positions, registered 
contributions of 1.6 and 1.4 percent, respectively (Chart 7). 
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Table 1: Beverage Production Index

 

Table 1: Beverage Production Index continued... 
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Table 2: Index for Export and import of Beverage 

  

Table 2: Index for Export and import of Beverage continued... 
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Methodology:           Products are classified according to the Harmonized System (HS) nomenclature classification (Manufacture of Beverages) and using 
graphical and tabular analysis 

 
Data Sources: The data sources for volume in Hectolitres of beverage are sourced from Namibia Breweries, Coca-Cola Namibia Bottling Company, 

ABInBev Namibia (SAB Miller Namibia at Okahandja) and Trade data from NamRA. This is data on the production of alcoholic beverage 
(beer production) and non-alcoholic beverage (soft drinks). Alcoholic beverage production is the total of alcoholic beverage produced by 
Namibia Breweries and ABInBev Namibia. Whereas non-alcoholic beverage production data was a sum of soft drinks produced by 
Namibia Breweries and Namibia Beverage. The unit of measure is Hectolitre (hl). 

 

Base year:  The beverage sectoral report is harmonised with the quarterly and annual National Accounts base year 2015. 

 

Index calculations:  The index of beverage production was weighted using the volume data of 2015. The index is then calculated as a ratio of the volume of 
a specific component in a specific month to the total volume of that component in 2015.  

 

Conversion:  1 basis point = 0.01 percent 

 

 


