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“Be a high-performance institution in quality statistics delivery

“Leveraging on partnerships and innovative technologies, to produce and disseminate relevant, quality,
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PREFACE

in Namibia as measured by the Namibia Consumer Price

Index (NCPI). The inflation rate measures the change in the
Consumer Price Index (CPI) for the month under review compared
to the previous month (month-on-month changes) as well as to the
corresponding month in the previous year (year-on-year changes).
The inflation rate is vital for purposes of economic policymaking,
especially the conduct of monetary policy and to consumers in
general. The Consumer Price Index is published about 15 days after
the end of the reference month to which it relates.

I his report examines the monthly inflation rate performance

In February 2023, the annual inflation rate increased by 7.2 percent
compared to 4.5 percent recorded in February 2022. On a monthly
basis, the inflation rate increased by 0.4 percent compared to 1.1
percent recorded a month earlier. The main contributors to the annual inflation rate were Food
and non-alcoholic beverages (2.6 percentage points); Transport (1.5 percentages points), Alcoholic
beverages & tobacco (1.0 percentage points), Housing, water, electricity, gas and other fuels (0.7
percentage points); Miscellaneous goods and services; and Furnishing household equipment and
routine maintenance of the house (each contributed 0.4 percentage points).

TheZonalinflationratesforthemonthofFebruary2023revealedthat,Zone 1 (KavangoEast,KavangoWest,
Kunene,Ohangwena,Omusati,Oshana,Oshikoto, Otjozondjupa,andZambezi)recordedthehighestannual
inflationrateof7.6percent,followedbyZone3(lIKharas, Erongo,Hardap,Omaheke)recordinganannual
inflationrateof 7.3 percentwhileZone2(Khomas), recordedthelowestannualinflationrate of6.7 percent.
Onamonthlybasis,theZone 1registeredinflationrateof 0.5percent,Zone2recorded0.4percentandZone
3 recorded an inflation rate of 0.3 percent.

Theanalysisoftheaverageretailpricesforsomeofthebasicproductsconsumedbythehouseholdsforthe
monthofFebruary2023,indicatethatChicken,frozenassortedpieces(1.5kg),consumersinZone2paidthe
lowest price at N$84.77 while the highest price was observedin Zone 1 atN$111.93. For a Brown bread,
consumersin Zone 3 paid the least at N$13.32, while consumersin Zone 2 paid the highestat N$14.19.

Iwouldliketoextendmygratitudeandappreciationtoallstakeholderswhoassistedintheproductionofthis
bulletin. Further, Iwouldlike to urge ourreaders and users of this bulletinto send to us any comments that
may enhance statistical production and contribute totheimprovementofthisbulletinatinfo@nsa.org.na

Please take note that the forthcoming report for March 2023 will be released on 13 April 2023.

Alex Shimuafeni
Statistician-General & CEO
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Y\ Annual inflation stood at 7.0 percent in February 2023

Theannualinflationrate for February 2023increasedby 7.2 percentcomparedto4.5percentrecordedin
February2022.0Onamonthlybasis,inflationrateincreasedto0.4percentcomparedto1.1percentregistered
in the earlier month.

NCPI Zonal Map: Key highlights

Legend

¢ Collection center

Annual inflation rate
6%
O73%
W%

National annual inflation rate = 7.2 %

« The annual inflation rate stood at 7.2 percent.

« The annual inflation rate for Goods was estimated at 10.1 percent.

« The annual inflation rate for Services stood at 3.1 percent

+ Theaverage annualinflation rate for the period February 2022 to February 2023 stood at 6.3 percent

+ Thetwelve-monthaverageannualinflationratefromMarch2022toFebruary2023wasestimatedat6.5
percent.
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Box 1: Contribution of the different groups to the annual percentage change in NCPI

Contributions (%)

January - 23 February - 23
Food and non-alcoholic beverages 2.6 2.6
Alcoholic beverages and tobacco 0.8 1.0
Clothing and footwear 0.0 0.0
Housing, water, electricity, gas & other fuels 0.7 0.7
Furnishings, household equipment etc. 0.3 0.4
Health 0.1 0.1
Transport 1.6 1.5
Communication 0.0 0.0
Recreation and culture 0.2 0.2
Education 0.2 0.2
Hotels, cafes, and restaurants 0.1 0.1
Miscellaneous goods and services 0.4 0.4
All items 7.0 7.2




’ NAMIBIA CONSUMER PRICE INDEX - FEBRUARY 2023

Overall inflation rate

Theannualinflationrate for February 2023 stoodat7.2percent, upfrom4.5percentrecordedin February
2022. The main contributors to the annual inflation rate for February 2023 were Food and non-alcoholic
beverages(2.6percentagepoints); Transport(1.5percentage points);Alcoholicbeverages&tobacco(1.0
percentage point); Housing, water, electricity, gas, and other fuels (0.7 percentage points); Furnishings,
householdequipmentandroutine maintenanceofthehouse;andMiscellaneousgoodsandserviceseach
contributed 0.4 percentage points.

Chart 1: NCPI groups contribution to inflation rate for February 2023

B TRANSPORT

®FOOD AND NON-ALCOHOLIC
BEVERAGES

= ALCOHOLIC BEVERAGES AND
TOBACCO

HOUSING, WATER, ELECTRICITY,
GAS AND OTHER FUELS

= ALL OTHER GROUPS

Onamonthlybasis, pricelevelsinNamibiaincreasedby0.4percentduringtheperiodunderreviewcompared
to1.1percentrecordedduringthepreviousmonth. Theslowdowninthemonthlyinflationratewasreflected
mainly in Miscellaneous goods and services (from 2.9 percentto 0.2 percent); Alcoholic beverages and
tobacco (from 2.5 percentto 0.4 percent); Health (from 1.8 percent to 0.3 percent) and Housing, water,
electricity, gas, and other fuels (from 1.7 percent to 0.2 percent).
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Chart 2: Monthly and annual percentage change (February 2022- February 2023)
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Annual inflation rate by main categories

Thehighestchangesintheannualinflation rate were mainly withessedinthe categories of Foodand non-
alcoholicbeverages(14.0%); Transport(9.9%);Furnishings,householdequipmentandroutinemaintenance
ofthehouse(7.6%);Alcoholicbeveragesandtobacco(7.1%);Miscellaneousgoodsandservices(7.0%);
Hotels, cafes and restaurants (5.4%) and Recreation and culture (5.2%).

Chart 3: Annual percentage change by groups for February 2023

Food and non-alcoholic beverages 14.0
Transport 9.9
Furnishings, household equipment... 7.6
Alcoholic beverages & tobacco 7.1
Miscellaneous goods and services 7.0
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Education 3.8
Housing, water, electricity, gas and. 2.9
Clothing and footwear 2.5

Communications 0.6
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Selected main categories’ annual inflation rates

Housing, water, electricity, gas, and other fuels

TheannualinflationrateforHousing, water, electricity,gasand otherfuelscomponentwhichaccountsfor
28.4percentoftheconsumerbasket,increasedby2.9percentduringFebruary2023comparedto1.3percent
registered in February 2022.

Chart 4: Annual inflation rate for Housing, water, electricity, gas, and other fuels (February 2022- February
2023)
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Emm— Electricity gas and other fuels

@) HOUSING, WATER, ELECTRICITY, GAS AND OTHER FUELS

Theincreaseinthe pricelevelsofthis categorywasreflectedinthe subgroups of electricity, gas and other
fuels (from -0.1% to 7.0%) and Rental payment for dwelling (from 1.4% to 2.1%).

The monthly inflation for this component stood at 0.2 percentcomparedto 1.7 percentrecorded a month
earlier.
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Chart 5: Annual inflation rate for Housing, water, electricity, gas, and other fuels for February 2023
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Food and non-alcoholic beverages

Foodandnon-alcoholicbeverageswhichaccountsfor16.5percentoftheNCPIbasket,registeredanannual
inflationrateof14.0percentduringthe periodunderreview,comparedto5.4percentduringcorresponding
period of 2022.

Onamonthlybasis, pricelevelsforthiscategoryincreasedby1.0percentduringFebruary2023comparedto
2.4 percent recorded during the preceding month.

Chart 6: Annual inflation rates for Food and non-alcoholic beverages and selected food sub-categories
(February 2022 - February 2023)

25.0
20.0
15.0
10.0

5.0

0.0

Feb Mar Apr May June July Aug Sep Oct Nov Dec Jan Feb
2022 2023

= Food products n.e.c.

mmmm Bread and cereals (ND)

s Sugar, jam, honey, syrups, chocolate and confectionery
mmmm Vegetables including potatoes and other tubers (ND)
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Food sub-category accounts for 14.8 percent of the consumer basket in the NCPI. Within the food sub-
category,bread,andcerealsaccountsforthehighestweightoffooditemsthatconsumerspurchase,having
aweightof4.8 percentfollowedbyMeat (3.5%); Sugar,jam, honey, syrups, chocolate, and confectionery
(1.4%); Vegetables; and milk, cheese, and eggs (1.2%) each.

Breadandcerealspricesincreasedby22.0percentduringFebruary2023comparedto3.6percentrecorded
same period of the previous year. The growth in the annual inflation rate for this sub-category resulted
mainlyfromincreasesinthepricelevelsofMaize, meal/grainwhichincreasedsignificantlyreachingahighof
35.9percentduringthe monthunderreviewcomparedto 1.1 percentregisteredin February2022; Bread,
cakeflouralsoincreased(from9.1%1t026.4%);Rice (from-2.2%t011.3%)andlastly,Macaroni,spaghetti,
and noodles rose (from 7.2% to 19.9%).
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Chart 5: Annual inflation rate for Housing, water, electricity, gas, and other fuels for February 2023
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The price levels of Sugar, jam, honey, syrups, chocolate and confectionery went up by 12.5 percent during
February2023comparedto3.5percentrecordedduringthe sameperiodayearearlier. Theincreasewas
reflectedmainlyinthepricelevelsofChocolate (from-1.5%1022.4%);lcecream(from0.5%t012.7%)and
Sugar (from 4.1% to 12.9%).

ThepricelevelsofVegetablesincreasedby 11.4percentinFebruary2023comparedtoanannualinflationrate
of5.1percentrecordedduring February2022. Theincreaseintheannualinflationrateforthissubcategory
was mainly observedinthe price levels of green pepper/Paprika (from-6.4%1048.5%); Cucumber (from
-12.0% t0 33.7%); Onion (from -3.7% to 39.4%) and Beetroot (5.9% to 39.5%).

ThepricelevelsofFoodproductsn.e.cincreasedby 10.8percentduringthe periodunderreviewcompared
toanincreaseof2.5percentregisteredduringthesameperiodof2022. Theincreasewasmainlyobservedin
thepricelevelsofMayonnaise/mustard/saladdressings(from7.3%1t021.0%);Soups(from0.1%t011.6%);
Bottled baby food (from 3.3% to 13.5%) and Vinegar (from 2.3% to 11.7%).
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Chart 7: Annual inflation rate for the main subcategories of Food and non-alcoholic beverages (February

2023)
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Transport
Theannualinflationrateforthe Transportcategorywhichaccountsfor14.3percentoftheconsumerbasket
increased by 9.9 percent in February 2023 compared to 13.2 percent recorded in February 2022. The

increasesintheTransportcomponentwerereflectedinthepricelevelsof Purchaseofvehicleswhichroseby
5.3 percent compared to 3.7 percent registered in February 2022.

Transportmonthlyinflationratewasstagnantin February2023comparedtoadeflationof3.2percentnoted
in January 2023.

Chart 8: Annual inflation rate for Transport (February 2022 - February 2023)
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Purchaseofvehiclesregisteredaninflationrate of5.3percentduringFebruary2023comparedto3.7percent
recordedinFebruary2022. TheincreasewasmainlyobservedinpriceincreasesobtainedfromMotorcars
(from 3.7% to 5.5%).

PricesforOperationofpersonaltransportequipmentincreasedby 14.2percentin February2023 compared
to18.5percentrecordedinFebruary2022. Theincreasewasmainlyreflectedinpriceincreasesrecordedin
Parking fees (from 0.0% to 25.7%) and Lubrications (from 2.6% to 12.2%).

Prices for Public transportation services registered a slight increase of 1.1 percent in February 2023
comparedto 9.6 percentregistered duringthe same period of2022. The increase emanated mainly from
priceescalationsregisteredinthepricelevelsof Furnitureremovalandtransportofgoodswhichincreased
(from 3.9% to 25.9%) and Air transportation (from -3.2% to 14.6%).

Alcoholic beverages and tobacco

The annualinflation rate for the Alcoholic beverages and tobacco group stood at 7.1 percentin February
2023 comparedto3.5percentregisteredin February 2022. The upward movementinthe annualinflation
rate in this category during this period was due to the increase witnessed in the price levels of Alcoholic
beverages which rose from 3.4 percent to 7.6 percent.

Themonthlyinflationrateforthisgroupincreasedby0.4percentcomparedto2.5registeredamonthearlier.
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Chart 9: Annual inflation rate for Alcoholic beverages and tobacco (January 2022 - January 2023)
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Prices for Alcoholic beverages grew by 7.6 percent in February 2023, compared to an inflation rate of 3.4
percentrecordedin February2022. Theincreaseinthepricelevelsofthissubcomponentresulted mainly
fromsubcategoriesof Whitespiritswhichincreased (from13.4%1t026.0%);Liqueurs(from-5.8%10-0.1%);
Wines (0.6% to 5.5%) and Whiskies (from 1.3% to 5.3%).

Tobacco pricesforthis classrecordedagrowthof5.1 percentduringthe period underreview comparedto
3.8percentrecordedin February2022. Theincreasesregisteredintheinflationrate forthis categorywas
reflectedinsubcategoryofCigaretteswhichrecorded5.8percentincomparisonto4.0percentrecordedin
February 2022.
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Miscellaneous goods and services

The annualinflation rate for this category stood at 7.0 percentin February 2023 compared to 0.9 percent
recordedinFebruary2022. Theupwardmovementwasreflectedinthe priceincreasesregisteredinallthe
subgroups of this category.

Onamonthlybasis,inflationrateincreasedby0.2percentinFebruary2023comparedtoanincreaseof2.9
percent recorded in the previous month.

Chart 10: Annual inflation rate for Miscellaneous goods and services (February 2022 - February 2023)
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Goods and Services inflation rates

DuringthemonthofFebruary2023,theannualinflationrateforGoodsincreasedby10.1percentcompared
to5.5percentregisteredduringthe sameperiodlastyear. Theannualinflationratefor Servicesroseby 3.1
percent in February 2023 compared to 3.0 percent recorded in February 2022.

The monthly inflation rate for Goods and Services rose by 0.7 percentand 0.0 percent in February 2023
compared to 0.6 percent and 1.9 percent registered during the previous month, respectively.

Chart 11: Goods and services annual inflation rates (February 2022 - February 2023)
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Inflation rates by Zones

TheNCPlisdesignedtocovertheentireeconomicterritoryofthe countryandincludesnational,urban,and
ruralhouseholdsofallincomegroupsasderivedfromtheNamibiaHouseholdincomeandExpenditure Survey
(NHIES).Forthecompilationofthe National CPI,alladministrativeregionsofthecountryweregroupedinto
threeZones,witheachzoneconsideredasonegeographicareaasfollows:Zone1(KavangoEast,Kavango
West, Kunene,Ohangwena,Omusati,Oshana, Oshikoto, Otjozondjupa,andZambezi);Zone2(Khomas)and
Zone 3 (IIKharas, Erongo, Hardap and Omaheke).

Table 1: Zonal annual inflation rates — February 2022 - February 2023

| Zone 1 | Zone 2 | Zone 3
Jan-22 4.1 53 4.4
Feb - 22 3.9 5.3 4.1
Mar - 22 3.8 53 4.4
Apr-22 5.1 6.3 53
May-22 4.8 6.3 5.1
Jun-22 5.6 6.7 5.6
Jul-22 6.2 7.7 6.6
Aug-22 6.8 7.9 7.2
Sept-22 6.6 7.8 6.9
Oct-22 6.5 7.8 6.8
Nov-22 6.4 7.9 6.9
Dec-22 6.5 7.6 6.4
Average 2022 5.5 6.8 5.8
Jan-23 7.4 6.5 7.1

Feb - 23 7.6 6.7 7.3
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Zone 1- The annual inflation rate increased by 7.6 percent during the period under review compared to
3.9percentrecordedduring February2022. Theincreaseinthe annualinflation rate resulted mainly from
increasesregisteredinthepricelevelsofFoodandnon-alcoholicbeverages(from5.4%t014.6%);Alcoholic
beveragesandtobacco(from1.1%t08.5%);Clothingandfootwear(from-1.9%t04.2%)andMiscellaneous
goods and services (from 0.7% to 4.9%).

Onamonthlybasis,theinflationratesloweddown,increasingby0.5percentduringFebruary2023compared
to 1.4 percent recorded a month earlier.

Zone 2 - The annual inflation rate for February 2023 increased by 6.7 percent compared to 5.3 percent
recorded during the same period of 2022. The increase was mainly as the result of increasesinthe price
levelsofFoodandnon-alcoholicbeverages (from6.2%to14.2%);Miscellaneousgoodsandservices(from
0.1% to 6.7%); Health (from 1.6% to 7.0%); Clothing and footwear (from -2.5% t0 2.4%).

Onamonthlybasis, theinflationrate stoodat0.4 percentcomparedto0.9percentasrecordedlastmonth.

Zone3-Theannualinflationrateincreasedby7.3percentinFebruary2023from4.1 percentrecordedsame
period lastyear. Theincrease inthe annual inflation rate resulted mainly fromincreases observedinthe
pricelevelsofFoodandnon-alcoholicbeverages(from4.6%to12.7%);Miscellaneousgoodsandservices
(from2.3%1010.4%);Furnishing,householdequipmentandroutinemaintenanceofthehouse (from5.0%
t08.7%);Alcoholicandbeveragestobacco(from4.7%1t08.5%);and Communications(from-0.2%t01.9%).

Onamonthlybasis,theinflationrateforFebruary2023increasedby0.3percent,aslowdownwhencompared
to an increase of 1.1 percent recorded last month.
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Zonal average prices on selected products

Morethan 9000 prices of goods and services are collected monthly frommore than 900retail outlets in8
localities. Theanalysisoftheaverageretailpricesforsomeofthebasicproductsconsumedbythehouseholds
forthemonthofFebruary2023,indicatethatChicken,frozenassortedpieces(1.5kg),consumersinZone?2
paidthelowestprice atN$84.77 while the highest price was observedinZone 1atN$111.93. ForaBrown
bread,consumersinZone3paidtheleastatN$13.32,whileconsumersinZone2paidthehighestatN$14.19.

Table 2: Average prices on selected products - February 2023

Item Unit of Measurement Zonel | Zone2 | Zone3

White bread Each 13.49 14.43 13.49
Brown bread each 14.08 14.19 13.32
Chicken, frozen assorted pieces 1.5kg 111.93 84.77 89.17
Eggs Pack of 6 20.75 22.70 21.51
Citrus Fruits Per kg

Oranges, loose Per kg 23.41 35.13 28.25
Grapefruit: loose Per kg 30.86 38.97 34.93
Lemons: loose Per kg 31.93 38.31 27.29
Pure Sunflower oil 750ml 36.38 43.91 37.40
Brown sugar 1lkg 19.49 19.19 17.66
Honey 500g 87.00 95.01 72.79
Beef Per kg

Stewing Beef Per kg 89.99 90.95 94.59
Rump steak Per kg 148.97 175.21 181.37
Fillet steak Per kg 232.97 281.26 247.83
Beef brisket Per kg 100.40 107.25 112.16
Beer (local) 330ml 11.47 12.00 12.84
Petrol Per litre 18.87 18.70 18.71
Diesel Per litre 21.24 21.08 21.08
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BOX 2: NCPI basket weights

Inflationis calculated based onabasketofgoodsandservices, containingarepresentative sample ofthe
goods and or services commonly consumed in a country, and weighted in accordance with the relative
percentage of expenditure allotted to each of the said goods athousehold level. The price of these goods
andservicesarethentracked overtime, toillustrate the changeinthe costoflivingovertime. As spending
patternschange,newproductsandservicesareaddedtothebasket,andthebasketisreweightedtobetter
capture the current spending patterns of the consumer at the current point in time.

Assuch,theinflationbasketisgenerallyreconstitutedeveryfiveyears.InNamibia,thebasketwaslastrebased
in2013, using household expenditure data collectedinthe 2009/10 Household Income and Expenditure
Survey.Thebasketnowcontainsover350items,groupedinto 12categoriesand55sub-categories,forwhich
prices are collected monthly from more than 900 retail outlets.

NamibianinflationislargelydeterminedbythreecategoriesoftheoverallNCPIbasket,namely:(i)Housing,
water, electricity, gas, and other fuels, (ii) Food and non-alcoholic beverages and (iii) Transport, which
cumulativelymakeupjustunder60percentofthetotalinflationbasket.Additionally, followingtherebasing
of the NCPI basket in 2013, “Alcoholic beverages and tobacco” make up additional

12.6 percentofthe basket, meaningthatthe fourlargest categories representwell over 70 percent of the
total basket. As such, alarge increase ininflation in these categories has a greaterimpact on the overall
inflationthanincreasesinthe lowerweighted categories. Thus, itis rareto see majorincreasesin overall
inflation attributedtothe lowerweighted categories, despite the factthatthese categoriesmay have seen
relatively high inflation in their own right.

NAMIBIA CONSUMER PRICE INDEX -FEBRUARY 2023

-]

Category

Housing, Water, Electricity, Gas and Other Fuels
Food and Non-Alcoholic Beverages
Transport

Alcoholic Beverages and Tobacco
Furnishing, Household Equipment...
Miscellaneous Goods and Services
Communications

Education

Recreation and Culture

Clothing and Footwear

Health

Hotels, Cafés, and Restaurants

28.4
16.5
143
12.6
55
54
3.8
3.7
3.6
3.1
2.0

14

Weight %
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BOX 3: Zonal NCPI weights ANNEXURE
Annex A: NCPI: All Items Index, monthly and annual percentage changes
February 2023
Weights
NCPI MAIN GROUPS ZONE1 | ZONE2 | ZONE3 Period
1 Food and non-alcoholic beverages 20.4 12.3 16.5 jan
2 Alcoholic beverages and tobacco 13.1 11.0 14.3 Feb
3 Clothing and footwear 3.9 2.4 2.6 Mar
4 Housing, water, electricity, gas, and other fuels 25.8 32.7 25.5 Apr
5 Furnishings, household equipment and routine 5.8 5.2 53 Miay

maintenance ofthe house

6 Health 1.6 2.3 2.2
7 Transport 14.7 13.0 15.6
8 Communications 3.5 3.8 4.4
9 Recreation and culture 2.2 4.8 3.7
10 Education 3.2 4.5 3.1
11 Hotels, cafes and restaurants 0.9 2.0 1.1
12 Miscellaneous goods and services 4.8 5.8 5.6

All items 100.0 100.0 100.0
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Annex B: NCPI Zonal All - Items Index, Monthly and
Annual inflation rates (Dec 2012=100)

Zones

Period

2022
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Annex C: Background of the Zonal Consumer Price
Index

TheNCPlisdesignedtocovertheentireeconomicterritoryofthecountryandincludesnational,urbanand
ruralhouseholdsofallincomegroupsasderivedfromtheNamibiaHouseholdIncomeandExpenditure Survey
(NHIES). Forthecompilationofthe National CPI,alladministrative regionsofthecountryweregroupedinto
three Zones, with each zone considered as one geographic area as follows.

Zone 1 coversthe expenditure patterns of the regions inthe northern part of the country namely Kavango
East,KavangoWest,Kunene,Ohangwena,Omusati,Oshana,Oshikoto, OtjozondjupaandZambezi.Prices
arecollectedfromthefollowingtowns:KatimaMulilo (76retailoutletscoveringmainlythe CentralBusiness
District);Oshakati(107retailoutletscoveringmainlyGame Shopping Center, YetuShoppingCenter,Oshana
Mall,MarulaMallandOngwediva);andOtjiwarongo(114retailoutletscoveringmainlythe CentralBusiness
District, Orwetoveni, and the Industrial Area).

Zone2coversthe expenditure patterns of Khomasregion, andthe price collection covers Windhoek (218
retail outlets covering mainly Khomasdal, Katutura, Northern Industrial Area, Southern Industrial Area,
Pioneers Park, Hochland Park, Prosperita, Klein Windhoek, Eros, and Kleine Kuppe).

Zone 3 covers the expenditure patterns of //Karas, Erongo, Hardap, and Omaheke regions with prices
beingcollectedfromKeetmanshoop (86retailoutletscoveringmainly CentralBusinessDistrict, WestDene
andTseiblagte); Swakopmund(108retailoutletscoveringCentralBusinessDistrict, Mondesa, Tamariskia,
IndustrialArea); Mariental (61 retailoutletscoveringmainly CentralBusinessDistrictand Ombili);aswell
as Gobabis (59 retail outlets mainly covering the Central Business District), respectively.

The localities identified for price collection were selected based on a mixed criterion of:

I the relative importance of the locality as determined by its relative share exceeding 30 percent of
the total household expenditure at national level.

i. geographic distribution of economic activities; and

il Regional capitals.
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